
 

 

 
 
 
 
 
 
 
 

 

 
Monday, 11th January 2021. 
 
 
The Organisation:  
Ol Pejeta Conservancy (“Ol Pejeta”) is the largest black rhino sanctuary in East and Central Africa, and 
home to the world’s last two northern white rhinos. It is the only place in Kenya to see chimpanzees, in a 
Sanctuary established to rehabilitate animals rescued from the black market. It has some of the highest 
predator densities in Kenya, and still manages a successful livestock programme. Ol Pejeta also seeks 
to support the people living around its borders, to ensure wildlife conservation translates to better 
education, healthcare, and infrastructure for the next generation of wildlife guardians.  
 
We are seeking high calibre, self - motivated and dedicated applicant to fill the position of Digital Media 
Coordinator. This position is based at Ol Pejeta Conservancy in Laikipia, Kenya. 
 
Role Summary  
Under the supervision of the Head of Marketing Unit, the Digital Media Coordinator will design, create, 

and deliver digital media assets to support expansion and growth of Ol Pejeta’s tourism services and 

products. The Digital Media Coordinator is responsible for generating and managing digital information, 

including social media and websites and marketing activities for Ol Pejeta, which should result in brand 

awareness, increase in visitor numbers and additional income generated through products sales. This 

role requires an in depth understanding of Ol Pejeta’s tourism services and market goals. 

 
Fundamental roles include: - 
1. Social Media Content Creation and Management 

 Responsible for managing and growing all Ol Pejeta tourism and Ol Pejeta Beef social media 
platforms. These networks include Facebook, Twitter, Instagram, Flickr, LinkedIn, YouTube and 
any other new network (given the changing technologies and trends). 

 Work closely with the Communications Department to ensure maximum exposure on the main Ol 
Pejeta channels.  

 Using a social media calendar, coordinate content creation/ generation and ensure effective 
content curation for use on social media and other digital platforms.  

 Creating and managing interactive and engaging posts on social media. 

 Develop an annual social marketing strategy and ensure Ol Pejeta stays updated on digital 
marketing best practices. 

 Successfully manage advertising campaigns and other general online advertising, which involves 
the development of media plans, collection and analysis of results - this involves providing a 
monthly advertising plan for Manager's approval.  

 Provide a monthly report (monthly measures) on all social media tools and online coverage. 

 Proactively utilize latest tech/ social media innovations to showcase Ol Pejeta’s work e.g., 360 
videos. 

 Ensure we do at least one major bloggers event per year. 

 Ensure the interconnection of the local marketing strategy with the global strategy of the 
organisation. 

2. Social Media Analysis 

 Take the lead in the day-to-day implementation of social media analysis.  

 Proactively engage in lead generation (encouraging donations, sales, and tourist visits) 

 Elevate the quality of content created for social media.  

 Enhance our market research capabilities either before launching new products or to test appeal 
of current products. 

 Content Optimization – Refine what works online and what times would lead to optimal 
engagement (shares, likes and comments) 



 

 

 Competitor analysis/trends – analyze and report on what other organisations in the conservation 
space are doing that could lead to more engagement. 

3. Graphics and Design  

 Responsible for creating various digital media components, such as images, special effects, 
animation and video, that can be used on Ol Pejeta’s website, e-newsletters, presentations, 
mobile applications and social media platforms.  

 In addition to creating digital media for online technologies, this role requires the use computer 
software to create digitally developed content for traditional mediums such as Newsprints, 
Reports, adverts, posters and newsletters. 

4. AdWords / Google Ads 

 Utilise Google Ads to enhance lead generation (donations, visits and sales). 

 Explore and implement Ol Pejeta advertising via Google ads on all platforms (search, video, 
display ads).  

 Explore possible collaboration with Google on Streetview and Virtual Reality (VR) with the 
collaboration of the Technology Unit.  

5. Website Management 

 Ensure tourism content on the Ol Pejeta website is interesting and up to date. 

 Weekly checks to report any technical problems with website and incase of issues escalate to 
supervisor.  

 Monthly checks to ensure content on Communications Calendar is reflected in the website 

 Make sure search engine optimization is done on the Ol Pejeta website. 

 Ensure search engine optimisation via keywords to enhance search rankings. 
6. Travel Review Sites 

 Where Ol Pejeta appears on travel review sites, ensure the information is up to date and 
accurate.  

 Post in at least 5 travel and review sites a month. 

 Pay particular attention to Trip Advisor- where possible replying to client queries and concerns. 

 Explore ways of increasing the Trip Advisor reviews to at least 15 a month. 
7. Administrative Duties 

 Presenting recommendations to the Head of Marketing  

 Input into the budget process for the department particularly drafting a 12-month budget for digital 
marketing, including advert cost, improvements to website and more. 

 Build strong and collaborative relationships between marketing and tourism teams  

 Ensure content posting for all these teams is well planned and coordinated throughout the year 

 Engage with and build strong relationships with key teams and individuals to ensure content and 
stories from the field are shared in a timely manner – especially with content ambassadors in the 
field.  

 
The person 
To be successful in this role, applicants should meet the following criteria  

 Bachelor’s degree or diploma in Marketing, Communications, Graphics or related field.  

 Over 5 years of experience in digital marketing and media. 

 Proven work experience as a Digital Media Coordinator.  

 Deep understanding of digital marketing and digital production.  

 Proven experience delivering effective and innovative digital campaigns.  

 Proven experience delivering a variety of digital assets, including video and rich media online 
ads, micro sites, and social media applications.  

 Experience managing successful social media campaigns, and a solid understanding of social 
marketing.  

 Solid understanding of web metrics, digital analytics, with the ability to generate, analyze and 
interpret data.  

 Must be able to work under constant deadline pressure and manage multiple projects across 
multiple lines of business.  

 Strong management skills, excellent oral and written communication skills.  

 Experience delivering digital campaigns for mainstream products and services  

 Proficient with Adobe Suite, WordPress, HTML, HTML 5, CSS 
 



 

 

Any person who wishes to be considered for this position is requested to submit their application letters 
together with copies of relevant certificates, testimonials/references and any valid professional licenses 
to the Head of Human Capital by Friday, 22nd January 2021. 
 

 

Our contacts are:  
Ol Pejeta Conservancy 
P.O. Box Private Bag, 
Nanyuki -10400. 
 
Or send an email to jobs@olpejetaconservancy.org with the mail subject as:- 

 

 DIGITAL MEDIA COORDINATOR  



 

NOTE: ONLY SUCCESSFUL CANDIDATES WILL BE CONTACTED. 

 

THE OL PEJETA CONSERVANCY IS AN EQUAL OPPORTUNITY EMPLOYER. 
ALL POTENTIAL CANDIDATES ARE ENCOURAGED TO APPLY. 

mailto:jobs@olpejetaconservancy.org

